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il The 5* Edition of the E3 Customer Experience, ' Organised by Ejtemaat Events and supported by Tajriba,
— Conference 2025, held on29-30 September-atthe ~ . the National CX Academy of Saudi Arabia, the conference
i JW- Marriott Hotel in Riyadh; reaffirmed its position.” -~ brought together more than 1,000 CX professionals, over 60
as the region’s leading platform for advancing~~ .~ global speakers, and 30+ sponsors and partners to explore.
customer experience excellence across the GCC:~ .~ theevolving landscape of customer experience, in line \Al'lth o]

“ thie vision of the Kingdom's esteemed-leadership. -~ .-

Under the theme “Leading the Next Generation of Customer
Experience,” the conference featured two exclusive
masterclasses-four-hour immersive training programmes
spread over two days-and nine interactive workshops that
explored key topics such as Al-driven personalisation,
omnichannel strategies, customer journey mapping, and
digital transformation.

Attendees engaged with cutting-edge CX technologies,
‘learnt from real-world success stories, and exchanged ideas
on enhancing customer satisfaction and loyalty in an
increasingly competitive market. The event served as a
catalyst for learning, connection, and transformation-further
strengthening Saudi Arabia’s position as a global leader in
customer experience innovation.
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The 5t Edition Featured
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Who Attended the Event?
O @ @

Senior Leadership (C-Level) Director Level Department Heads
+ Chief Executive Officer « Contact Center Head

Customer Loyalty Director

Chief Operations Officer

Customer Operations Director . Customer Service Head

Chief Customer Experience Officer

Director Data Analytics
+ Chief Customer Officer

Chief Marketing Officer

« Chief Digital Transformation Officer
Chief Digital Head

+ Chief Data Officer

Chief Information Technology Officer
@ ° Chief Human Resource Officer ® Service Design Director ¢ Human Resources

- Digital Intelligence Head

Director HR

» Head IT

Director Information Technology

Director of Consumer Insights & Analytics
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« Head of UX/UI

Director User Experience
- Customer Relations Officer

Marketing Director

Attendees by Industry:
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GOVERNMENT TELECOM AVIATION BANKING FINANCIAL E-COMMERCE
INSTITUTIONS

B &) @) @

RETAIL HOSPITALITY TOURISM HEALTHCARE MANUFACTURING

E3CX CONFERENCE 2025 www.e3cx.live




Day One Highlights

. Ahmad Ali Gaafar
. Chief Marketing & E-commerce Officer
i Samsung Electronics, Egypt

LTSV L IPYREV EVISVINIPEI L ENICWEVE SRV IVEL INEEV LEWSTIVUPEVITEV R,

a0 qolip &o BLuilg o=l duyad (ro sl Jaall 6308 jleis cind. ol dyni (IS
il gon Lolle yudlio gag=w Glalgo slac] gl baog s illg dypdudl vl sl B
0l wilsea uillg MF: &y3g2ull dpell 84 Looll &) 38 Jioli gl duoiill dlola o)l [N

L POST EVENT REPORT

iy idngll iy oAbl juiei a4 ool Gpio Judiue <lind dyuwlul 8jus) dypiidl wlya )l
Relailg uyaill elad) puslliploiall 44lge) angill lim jlod anl g Jrowll &ypnil
w9 aclg jlodiwl Jlao a=idiun 2l8blg aynypl jue g dnlallg dolsll vilelndll (o Guooll
il lnhhag wluawdoll Wanl §18a1 domoll Jolg=ll anlg 6 il Jloll yul, S
Q o iulledg lovicloA 6abjg.

Ben Neo
Head of CX [ Contact Center Sales, EMEA,
Zoom, Saudi Arabia

CX has been a driving force for decades; shaping the channels,
methods, and mediums through which we serve our customers and
how they talk to us. That keeps on changing! Our role as a community
is to ensure we continue to make the customer experience as easy
and frictionless as possible, while also improving efficiency for the
organisation. We're placed between two pressures: the CFO asking us
to reduce costs, and the customer demanding more and more. It is
not an easy job to be in the CX space, especially now, with Al rapidly

changing the landscape. 99
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Ziad Madanat
Regional Director, Verint, Middle East & North Africa
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The partnership between Unifonic and Humain brings us closer to
creating more human-like conversations. Previously, the lack of
local Al infrastructure in Saudi Arabia led to high latency and limited
accuracy. Now, through this collaboration, we're building a local
Arabic Al tool that truly understands the Saudi market and delivers

a more human touch.jg
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Mohammed Zagzoog
VP Products, Al Compute, Humain, Saudi Arabia

Our strategic objective is to build the largest and most
cost-effective Al infrastructure in the region — one that can scale
globally. Just as Saudi Arabia leads the world today in energy
exports through oil, tomorrow we will lead it in digital energy exports
through Al tokens and compute. 9 9
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Keynote Presentation: The Journey from Data to Revenue: Creating
Meaningful Customer Experiences in Saudi Arabia

L POST EVENT REPORT
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Customer Expemence in KSA -
... Where are we Heading? What do the Saudi Customers Want?

CONFEREMCE 20
29 - 30 September 20

Panel Discussion: Customer Experience in KSA - Where are we Heading? P Panel Discussion: Investment in DIgItCI| Channels that can Offer the
What do the Saudi Customers Want? TR Desired CX Experience - How to Master this Art?
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Interactive CX Sk|II BU|Id|ng Session I: The Human Edge: ; ' 18
Rethinking CX Skills in the Age of Al : : kg : *966 5 66 47 g3 83
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Day Two Highlights
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Ahmad Sidawi
Regional Leader, Genesys

The pyramid of customer experience has three components — it
meets the need, it's easy, and it's enjoyable. It was there yesterday,
it's here today, and it won’'t change in five years. 9 9
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Eng. Ahmed Ibrahim
Head of Customer Experience
Kaizen Consulting, Saudi Arabia
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Many brands stop at surface metrics like sentiment and

engagement, but the real wealth lies deeper, uncovered by Al. It can
reveal why customers feel pain or delight, what drives those
emotions, and predict churn - at scale and across languages. This
intelligence saves time and money while helping brands truly

connect with customers.ﬁ?

Haris Azmi
Chief Revenue Officer, Sogolytics, USA

Customer experience is truly becoming ingrained in our corporate
culture, and we're all reaping benefits from it. But the real challenge
is linking your CX programe to economic outcomes - making sure
customers spend more, stay longer, recommend you, and write

positive reviews. 9 9
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Alannah Higgins
Senior Account Executive, Braze, UAE

Loyalty is more of an emotional engagement. It's limiting if we just
start to think of it as customer lifetime value or retention. If we really
want to be a memorable brand, we need to define loyalty as a
series of ongoing relationships, moments, and experiences that

someone is having with your brand - something that keeps you top
of mind beyond just their buying cycle or the push notification, but

aways. 0) )

Customer Experience Management is the active act of utilizing the

triggering senses with the customer to create a target experience - a
feeling we want the customer to have. The idea is, if you understand
what emotions you want them to feel, those emotions become the
triggers the customer is exposed to - what they see, and how they
experience it. That is ultimately what you drive through your
experience management efforts. If we understand what the customer
is looking for, and the emotional state we want to create to open
them to interaction - such as in sales, or calming a complaint, the
experience will be perceived much more positively.

L POST EVENT REPORT
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Faran Niaz
Global CX Leader, Author & Director Customer
Experience, CEO & Founder of ‘CX Future’
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Data-gathering mechanisms are the backbone of understanding The true differentiator in customer experience is how you make
customers. The next step is knowing how to engage with them, customers feel—how effortless and seamless the service is. Loyalty
communicate effectively and retain their loyalty. The key is to stay comes from being seen, remembered, and valued. | want you to
relevant to each customer, at relevant times, with relevant know I'm a customer, and using Al technology to thoughtfully shape
messages and offers. If you're not collecting customer data in real the customer journey is exactly how you deliver that personalised,
time, you're likely sending the wrong messages at the wrong times. hassle-free experience.QQ

The strategy is to track every step, every minute, and analyse

customer behavior accordingly.jj
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Panel Discussion: Women in CX & Leadership: Keynote Presentation: CX Feedback on Social Medlq to Uncover RICh
Empowering through Growth and Connection Insights into Customer Needs, Behaviours, and Perceptions

Panel Discussion: Building Trust in the Digital Age:
Prioritising Transparency in Data Usage

E
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Keynote Presentation: Customer Experience Practices that can Interactive Cx Skill Building Session II: The Human Edge: Rethinking
Elevate your Brand and Differentiate it from Competition CX Skills in the Age of Al
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Building Next-Generatid_ﬁ’_'
Government Contact Centres

Dr. Laith Weldali
Founder & Senior Partner
Designthinkers&, MENA

CX Strategy
Masterclass

- Creating a Wlnnlng CX
Ve v_'_Strc:tegy -

Prof Hany Mokhtar
CX Master/Customer Experience

Digital Transformation Expert,
Saudi Arabia
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Sponsor Feedback

Amsal Kapetanovic
Head of KSA, Infobip, Saudi Arabia

13

We are thrilled to participate at E3CX 2025 with our partner e&
enterprise, showing our joint commitment to elevating CX standards
across the region. We are excited to showcase our tools that empower
businesses to build stronger, more meaningful relationships with
their customers.

| @) infobip

Vishal Agarawal
CEO and Co-Founder, Locobuzz, India

14

Locobuzz is proud to be the AI-First CX Partner at E3CX 2025. We
are committed to reimagining customer experience with Al at the
core, driving both intelligence and engagement. We aim to inspire
leaders with success stories where Locobuzz created impact at scale,

reshaping the future of CX. , ’

| ZiLocobuzz

Nikhil Sharmac
Senior Director - Middle East & North Africa, Exotel

14

At Exotel, we believe CX begins at first contact. As Platinum Sponsor
at E3CX 2025, we showcase how purposeful AI + Human Harmony
is redefining engagement in Saudi Arabia and beyond. Not hype, but
purpose - driving observability, automation, and personalisation.
That’s why 7,000+ businesses trust Exotel for future-ready CX ’ /

ESCX CONFERENCE 2025
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Jamil Hobeika
Managing Director, CRM Middle East

13

Through our sponsorship of E3CX 2025, CRM Middle East reaffirms its
role in advancing customer experience across the region. By offering
mystery shopping, Arabic CX training certification, and Patient
Experience certification (PXS), we empower brands and institutions in
KSA to strengthen service quality and customer trust. , )

Waed Alhawamdeh
Managing Director UAE, Jordan and KSA, Concentrix, Saudi Arabia

13

As a sponsor of E3CX 2025, we are dedicated to revolutionising
customer experience in the region. Attendees will gain access to
groundbreaking insights and solutions, enhancing customer
engagement and propelling digital transformation forward in an
ever-evolving market landscape. , ,
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Attendee Feedback

How likely are you to recommend Overall Event Rating B Customers Preferred Session Categories
the E3 CX Conference? s

Strategice Impact

‘ - ® 68 excellent The Future of CX: Al Insights and

Very Good The Human-Al CX Revolution

. / POST EVENT REPORT

® 7% Good % Transforming CX in Saudi Arabia

Relevancy of Topics
70.00%
60.00%

50.00%

40.00%
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Topic Feedback
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Adil A. Ashraf

Senior Consultant, First City, Saudi Arabia

14

E3CX stands as a pivotal force in Saudi Arabia's CX landscape,
masterfully bringing together the region's foremost innovators and
thought leaders. It is more than a conference—it's the crucible where
the future of customer service is forged. We are honored to
participate, learn, and contribute to raising the bar for customer

experience across the Kingdom and beyond. , ,
e gl d ol m‘q?_ﬂ
gy iln

E3SCX CONFERENCE 2025

relevant

Very relevant and

Most informative Met my

interesting in expectations
my Speciality
d.lnul.]uch.nq.aJILulﬁ
dulocljlasicioasgdpilo
6claagulondlipghipjeil
wdlualldny wlogleoguilacl
uLx.LmJI,a.alu.c
Jiaigladpalh glaclao

UageNaelldoai abily
JAaliall

Amazing

Sessions Al session was highly

impactful, helping me

\Hlaguaiagl s LMQ‘*““ apply Al at work, learn
Ojliaociils tools, and expand
flgatlguaelicglulg connections.
&lyopal

We are a Customer
Experience Data
company; this is the
perfect event for us

\__;..oa__?_lqu.n.i.o
X-Shift .5 338 iil guail

Y

Jbiuwo Jga domloll wiljlgall jo (juo0g1) 6 1250 ualyll

&oino gl oloaill] &lai X-Shift (99 (i . cllosll dupns
aollo o) 5.9 [0 donluollg E3CX j0igo 39 ol dyni
{(_on_éJIL'\_m Ju 6o

|_
(a4
O
o
(T
(a4
|—
pd
L
>
[
l_
wn
O
o

www.e3cx.live



Marketing & Promotional Media Campaigns

E3 CX Conference 2025
e ®

E3CHK

Countdown to #E3CNConference2025: Last Chance to Register for Free Workshops!

E3CX aps e

ej?e“ﬁ;‘éﬂhé

CONFERENC! i

0 September 2025
JW Marriott Hotel Riyadh, Saudi Arabia

U AT #E3CXLIVE

B o

4 DAYS TO GO LIVE! LAST CHANCE TO REGISTER!

E3 CX Conference 2025
®

Tomarrow at #E3CXLIVE. don't miss our powerful panel disoussion:
“RBuildding Trust in the Digital Age: Prioritising Transparency in Data Lsage®

E3Cx

Show translation

CONFERENCE 2025 . ejtemaat 'ksa

& Like & Comment % Repost = Send

E3CX CONFERENCE 202

E3 CX Conference 2025
®

Saudi O From Broadcast to Hyper Personalization

2.1

Listen to Ayman Hamsdan, Co-Founder. Unifonic and Mohamed CHARGUL

Show translation

CONFERENCE 2025

29-30 September 2025
Jw Marriott Hotel Rlyadh, Soudi Arabia

UNIFONIC B8 HUMAIN

Saudi CX: From Broadcast to Hyper Personalisation

—

& Like @ Comment % Repast f Send

E3 CX Conference 2025
e ®

Introdkecing the X Master Mind - Limited Edition Game

As part of the O Strategy Masterclass. we're bringing you a powerful and

Shew translation

E3CX uns

CONFERENCE 2025

29-30 September 2025
JW Marriott Hotel Riyadh, Saudi Arabia

# 4% ARE YOU UPTO
bl THE "CX" CHALLENGE 7!

Join the CX

Master Mind
Game

as part of the (

3 with Hany Mokhtar

EBO Syed Kashifulla and 14 other

& Like @ Comment % Repoat - Send

Zagzoog
VP Products, AI Compute
N v - Saudi Arabia

E3 CX Conference 2025
@
For the first time in E3CX history, we are presenting a hands-on, intéractive, and

wnrnissable two-part session:
The Human Edge: Rethinking CX Skills in the Age of A — 45 minutes each

=151

Show tranalation

BREAKING NEW GROUND AT E3CXConference2025! - 4 pages

BREAKING NEW
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Interactive Two-FPart Live Sessions
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Social Media Report

Linked ) ~ #LUCIDYA

aDdoc oudd HRS olds Bped dolud

267,510 5194 206 132 \ —r— ...

Impressions Reactions Comments Reposts

While they're
still collecting sur
you're collecting

4 / POST EVENT REPORT

Pazec cuas

15.4% 30,151 95,720

Engagement Clicks Members Reached
Rate

Allin oe Infultive dsshioard

Trusted by

Follower Highlights Visitor Highlights

Up to date New followers in

Page views
followers the last 120 days

0

Unique visitors Sep 26 Sep 28

followers of Impressions during
4th edition the event days

— Organic

Sponsored
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E3CX inthe NEWS
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Capturing the Experience
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our
Sponsors
&
Partners
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CXPA

DALLAH HEALTH

DAWIYAT INTEGRATED TELECOME
DIGITAL AUTHORITY GOVERNMENT

DIGITAL VISION
DIMENSIONS OF THE EXPERIENCE

DIRIYAH

E AND ENTERPRISE KSA
EASY ORDER

EBTTIKAR

EDRAKY

EDU

EFFICIENCY STEPS CONSULTING

ENFORCEMENT CENTER FOR SUPPORT AND
LIQUIDATION

| ES CONSULTING
| EXOTEL
L

EXPERIENCELAB BY SERCO

EXPERT AND CONSULTANT IN STRATEGIC
PLANNING, PUBLIC RELATIONS, AND MEDIA

EXPERTFLOW GMBH

EZORDER

FFM

FIRST HEALTH CLUSTER

FIRST RIYADH HEALTH GATHERING

FORRESTER RESEARCH

FORTE PARTNERS

FREDI

FROG -PART OF CAPGEMINI INVENT
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FUTURE COMMUNICATIONS COMPANY

GENERAL AUTHORITY FOR THE AFFAIRS OF
THE GRAND MOSQUE & THE PROPHET
MOSQUE

GENERAL AUTHORITY FOR THE CARE OF
THE GRAND MOSQUE AND THE PROPHETS
MOSQUE

GENERAL AUTHORITY OF ENDOWMENTS

GENERAL SECRETARIAT OF THE GULF
COOPERATION COUNCIL

GENESYS

GLOBALCX

GLOBANT

GLOBITEL
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GRANTS AND PROGRAM ANALYST, SAUDI
NIH

HNW RESEARCH & MANAGEMENT
CONSULTANCY

\HRSD

HUMAN RESOURCES DEVELOPMENT FUND

IMAM ABDULRAHMAN BIN FAISAL
UNIVERSITY

IMAM MOHAMMAD IBN SAUD ISLAMIC
UNIVERSITY

INFOBIP, SAUDI ARABIA

INFOLIC

INSEAD
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INCUBE TECHNOLOGY SOLUTIONS
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INSURANCE SECTOR

INTERNATIONAL FOUNDATION FOR

CUSTOMER EXPERIENCE IN GOVERNMENT,

CANADA

INVENIO BUSINESS SOLUTIONS
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[IPSOS SAUDI ARABIA LLC.

{JAMES CUBITT & PARTNERS MENA

KAHRAMAA

KAIZEN CONSULTING

KAWO

KCA CONSULTANTS

KING ABDULAZIZ UNIVERSITY

KING KHALID UNIVERSITY

KING SALMAN INTERNATIONAL COMPLEX
FOR THE ARABIC LANGUAGE

SCIENCES UNIVERSITY

KING SAUD UNIVERSITY

KINGDOM HOSPITAL

LEADING INVESTOR

LENDO SAUDI
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LKING SAUD BIN ABDULAZIZ FOR HEALTH
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LEORON INSITITUTE
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www.e3cx.live



E3CX CONFERENCE 2025

LEUWINT ALKHALEEJ TECHNOLOGIES
LOCOBUZZ
LUCIDYA

MAERSK
MARAFIQ
MARKABLE

— — — — — —

MARTYRS, INJURED, PRISONERS AND
MISSING PERSONS FUND

MAZNEXA
MEDIA REGULATORY AUTHORITY

METHOD CORP
MFF LAW FIRM
MILLENSYS

MINISTRY OF COMMERCE
MINISTRY OF CULTURE

MINISTRY OF DEFENSE
MINISTRY OF EDUCATION

MINISTRY OF ENVIRONMENT, WATER AND
AGRICULTURE (MEWA)

MINISTRY OF HUMAN RESOURCES AND
SOCIAL DEVELOPMENT
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| MINISTRY OF SPORT
LMINISTRY OF TRANSPORT & LOGISTICS
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SERVICES
MISK-ELMI

MOBILY
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MORNI
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UTAIB BIN ABDULAZIZ PRIVATE
OUNDATION

MUZN

NAJM COMPANY

NATIONAL CENTER FOR GOVERNMENT
RESOURCE SYSTEMS

NATIONAL CENTER FOR NONPROFIT SECTOR
DEVELOPMENT

NATIONAL CENTER FOR THE PREVENTION
AND CONTROL OF PLANT PESTS AND
ANIMAL DISEASES

NATIONAL HOUSING COMPANY
NAYAL INTERNATIONAL COMPANY LTD

NEW TECHNOLOGY
HC

=z

NOVELVOX
NOVOMIND MEA SAUDI

NURSTROM AB
NURVE PARTNERS

OSOOL CAPACITY BUILDING
OSsus
2P PERFECT PRESENTATION

PETROMIN CORPORATION
PIF

o

NU
PRIME EXPERTS

PRINCE SATTAM BIN ABDULAZIZ UNIVERSITY
PRINCE SULTAN UNIVERSITY/CCIS COLLEGE

PRINCESS NOURAH BINT ABDULRAHMAN
UNIVERSITY

PROCTER & GAMBLE

PROJECTS BANK
PUBLIC HEALTH AUTHORITY

PUBLIC INSTITUTION FOR TECHNICAL AND
VOCATIONAL TRAINING

PUBLIC INVESTMENT FUND

QATAR GENERAL ELECTRICITY AND WATER
CORPORATION

QPC
QUESTIONPRO
R1 MOH
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RAW

READ HAKIM TRADING CO.
RED SEA GLOBAL

REEF HOLDING COMPANY
RIYADH BANK

RIYADH CHAMBER
ROGERS
ROSHN GROUP

RUYA TECHNOLOGIES
SAFE BEAUTY COMPANY

SAUDI ASSOCIATION FOR EXHIBITIONS AND
CONFERENCES

SAUDI CENTRAL BANK

SAUDI DATA AND ARTIFICIAL INTELLIGENCE
AUTHORITY

SAUDI ELECTRICITY REGULATORY
AUTHORITY

SAUDI ELECTRONIC UNIVERSITY

SAUDI MAKAM COMPANY FOR DOMESTIC
HAJJ SERVICES

SAUDI MINING SERVICES COMPANY
SAUDI RAILWAY COMPANY

SAUDI TOURISM AUTHORITY
SECRETARIAT OF THE MEDINA REGION
SEHA VIRTUAL HOSPITAL

SESTEK
SILAH GULF W.LL

SITE
SKYFLOW

SMART VISIONS SOLUTIONS
SNB CAPITAL
SOCIAL DEVELOPMENT BANK

SOGOLYTICS
SOLUTIONS BY STC

SPECTRA SUPPORT SERVICES CO. LTD.
SPORTS FOR ALL FEDERATION
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STEADY PACE

SYARAH

TAJRIBA

TAMAM FINANCE

TAMKEEN TECH

TANMIAH

TAQA

TASHEEL FINANCE

TAWASOL TECH

TECHNICAL COLLEGE

TECHNOVAL INFORMATION SYSTEMS CO. L

TECHTIC SAUDI ARABIA

THE CHANGE CUE

THE CONSULTANTS MEA

THE MEDICAL CALL CENTERS CO. 4D

THE PERFECT PRESENTATION COMPANY
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MG

UMM ALQURA UNIVERSITY

UNIFONIC

UNITED MOTORS GROUP

VERINT SYSTEMS MIDDLE EAST

VEYN.AI

WAFA AL_QAHTANI

WAKEB

WARBA BANK

WESAL INFORMATION TECHNOLOGY

ZAKAT, TAX & CUSTOMS AUTHORITY

L
L
L
L
L
L
L
L
L
L
L
L
L
L
L
L
L
L
L
L
L
L
L
L
L
L
L
L
L
L
X
L
L
L
L

|_
@
O
a
L
@
-
=z
Ll
>
L
-
%)
@)
a

www.e3cx.live



